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c o n c e p t
Welcome to a  personal  explorat ion of  re t ro-
s tyle  in  a  contemporary world.  Since I  was
young,  I 've  had a  fascinat ion with ar t  and
fashion of  the past  and their  impacts  on s tyle  of
the present .  I  re t r ieve inspirat ion from the mid-
to- la te  20th century–namely pop ar t  and neo-
expressionis t  movements–and fuse them with
my own creat ive take,  featur ing vivid design
and color .  My brand is  character ized by notable
juxtaposi t ions in  s tyle  and character ;  i t  i s
eccentr ic  yet  appeal ing,  ref ined yet  whimsical .   

everything old is new again
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Warm tones paired with bold pops of
color  are  imitat ive of  ar t  and fashion
of  the recent  past .  The palet te  evokes a
sense of  nostalgia  while  maintaining a
fashionable  re levance.  

Tomato Soup,  Ti f fany,  & Mari lyn  are
the show-stoppers .  Taking a
contemporary twist  on pr imary colors ,
these swatches remain design s taples
while  adding f lare .  Polaroid,  Coupe de
Vil le ,  & Film Noir  are  the backbone of
the palet te .  Serving as  accent ing colors
for  contrast  and background,  they keep
i t  sharp and classy.  
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Times New Roman

b a n t a y o g  r e g u l a r

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z

Bantayog Regular  i s  a  sans ser i f  font  with a  bold,
classic  feel .   I t ' s  mild jaggedness  in  the cap and
basel ines  embrace a  subt le  quirkiness  while
maintaining a  pol ished feel .  The use of  an al l -caps
font  a l lows for  le t ter  uniformity and a  c lean look
when presented in  large s izes .   

6

Vintage Goods

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z

t i t l e  &  s u b t i t l e s

B o d y  

L o g o  F o n t

Times New Roman  i s  s imply t imeless .  I t ' s  narrow
characters  a l low for  re la t ively compact  presentat ion,
making i t  the  ideal  body font .  This  combined with
loose t racking provides  wonderful  readabi l i ty .  These
character is t ics  a l low i t  to  be the s tandard font  for
many pr int  and onl ine systems.  

Vintage Goods gives an old-school  feel  with a  touch
of  playfulness .  The font ' s  decorat ive swashes
combined with a  l ighter  weighted s t roke give i t
whimsical  character  while  s t i l l  maintaining a  ref ined
feel .  Notably,  when using the lowercase "a"  and "c"
together  in  the logo,  the s lanted axis  br ings f luidi ty .   



Tit les  should always be larger  than subt i t les ,  but  there  is  no f ixed s ize  rest r ic t ion for  e i ther .  They must
maintain a  good level  of  contrast  to  one another  and content  on the page to  ensure i t  i s  not iced.  Tracking
(let ter  spacing)  of  both t i t les  and subt i t les  should be 206pt .   Due to  the al l -caps nature  of  the font ,  a l l
t i t les  and subt i t les  should be wri t ten in  only lowercase characters .  

The body text  should be used accordingly to  proper  grammatical  rules ,  ut i l iz ing lower and uppercase
characters .  I t  may be i ta l ic ized to  denote  an emphasis  on something or  a  proper  t i t le  or  name.  There are  no
size rest r ic t ions but  one must  maintain a  good level  of  contrast  to  other  text  to  ensure i t  i s  not iced.  Body
text  should include a  t racking of  100pt  and a  leading ( l ine spacing)  of  1 .4pt .   

The logo font  should only be ut i l ized for  purposes  of  recreat ing the logo with varying colors .  The only
characters  used are  "a"  and "c"  which should be presented in  lowercase only.  

p l a y  b y  t h e  r u l e s
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P R I M A R Y

ac
anna constantino

S E C O N D A R Y

ac
My logo is  simple,  t imeless ,  and
whimsical .  An extension of  my retro-
take,  i t  i s  an adaptable  logo with
understated character .  I ts  s imple
presentat ion al lows for  widespread
use in  a  var ie ty  of  s izes  and color
modif icat ion with ease.  The circular
nature  a l lows i t  to  f i t  wonderful ly  on
branding mater ia ls  such as  s tamps
and s igns.  The vintage relevance of
the handwri t ten s ignature  is  brought
into play with a  bold,  curs ive font
type.  The characters  are  whimsical  in
the sense that  they tas teful ly  break
the boundary of  the circle  and dance
on a  s lanted,  curs ive path.   

my hallmark
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primary logo secondary logo
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incorrect uses

The logo should not  be presented in
which the lowercase "a"  and "c"  vis ibly
bleed outs ide of  the cropped l ine to
which you can see the  le t ter  s t rokes
outs ide of  the circle ,  nor  should i t  b leed
and be cropped fur ther  than the set
parameter  of  the or iginal  logo.
Addit ional ly ,  the logo should not  use
any of  the colors  that  are  not  within the
restraints  of  the brand color  palet te .
This  being said,  one should s t i l l  take
caut ion when present ing colors
"Polaroid" and "Coupe de Vil le"
together  in  the logo as  low contrast
makes i t  s l ight ly  i l legible ,  specif ical ly
when presented in  smaller  s izes .     
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VISUAL IDENTITY
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Inspirat ion for  this  brand is  drawn from the
works of  Andy Warhol ,  Jean-Michel
Basquiat ,  and other  ar t is ts  who were
pioneers  of  their  craf t .  The combinat ion of
raw Neo-expressionism paired with pop-ar t
a l lows for  a  fusion of  s tyles  that  exceed the
l imitat ions of  minimalism and modern
not ions of  "perfect ion".  I  a im to mimic the
simplici ty  of  these works while  dual ly
al lowing there  to  be a  sense of  control led
chaos.  
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images that inspire
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Image Sources:  Andy Warhol  "Liz" ,  The Velvet
Underground & Nico  a lbum ar t  by Andy Warhol



GOODBYE


